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DISCLAIMER

Legal disclaimer
This presentation (this “Presentation”) is provided for information purposes only and has been prepared to assist interested parties in making their own evaluation with respect to a potential investment in PLBY Group, Inc.
(“PLBY” or the “Company”) and for no other purpose.
No representations or warranties, express or implied are given in, or in respect of, this Presentation. To the fullest extent permitted by law in no circumstances will PLBY or any of its subsidiaries, stockholders, affiliates,
representatives, partners, directors, officers, employees, advisers or agents be responsible or liable for any direct, indirect or consequential loss or loss of profit arising from the use of this Presentation, its contents, its
omissions, reliance on the information contained within it, or on opinions communicated in relation thereto or otherwise arising in connection therewith. Industry and market data used in this Presentation have been obtained
from third-party industry publications and sources as well as from research reports prepared for other purposes. PLBY has not independently verified the data obtained from these sources and cannot assure you of the
data’s accuracy or completeness. This data is subject to change. In addition, this Presentation does not purport to be all-inclusive or to contain all of the information that may be required to make a full analysis of PLBY or an
investment in the Company. Viewers of this Presentation should each make their own evaluation of PLBY and of the relevance and adequacy of the information and should make such other investigations as they deem
necessary.
Forward Looking Statements
Certain statements included in this Presentation that are not historical facts are forward-looking statements for purposes of the safe harbor provisions under the United States Private Securities Litigation Reform Act of 1995.
Forward-looking statements generally are accompanied by words such as “believe,” “may,” “will,” “estimate,” “continue,” “anticipate,” “intend,” “expect,” “should,” “would,” “plan,” “predict,” “potential,” “seem,” “seek,”
“future,” “outlook,” “model,” “target,” “goal,” and similar expressions that predict or indicate future events or trends or that are not statements of historical matters. These forward-looking statements include, but are not
limited to, statements regarding estimates and forecasts of financial and performance metrics and projections of market opportunity. These statements are based on various assumptions, whether or not identified in this
Presentation, and on the current expectations of PLBY’s management and are not predictions of actual performance. These forward-looking statements are provided for illustrative purposes only and are not intended to
serve as, and must not be relied on by any investor as, a guarantee, an assurance, a prediction or a definitive statement of fact or probability. Actual events and circumstances are difficult or impossible to predict and will
differ from assumptions. Many actual events and circumstances are beyond the control of PLBY. These forward-looking statements involve significant risks and uncertainties that could cause the actual results to differ
materially from those discussed in the forward-looking statements. Most of these factors are outside PLBY’s control and are difficult to predict. Factors that may cause such differences include, but are not limited to: (1) the
impact of COVID-19 pandemic on the Company’s business (2) the inability to maintain the listing of the Company’s shares of common stock on Nasdaq; (3) the risk that the Company’s February 10, 2021 business
combination with Mountain Crest Acquisition Corp (the “Business Combination”), recent acquisitions or any proposed transactions disrupt the Company’s current plans and operations, including the risk that the Company
does not complete any such proposed transactions or achieve the expected benefit from them; (4) the ability to recognize the anticipated benefits of the Business Combination, which may be affected by, among other
things, competition, the ability of the Company to grow and manage growth profitably, and retain its key employees; (5) costs related to the Business Combination; (6) litigation and regulatory enforcement risks, including
changes in applicable laws or regulations, the diversion of management time and attention and the additional costs and demands on our resources; (7) the possibility that the Company may be adversely affected by other
economic, business, and/or competitive factors; (8) expectations regarding the Company’s strategies and future financial performance, including its projections, future business plans or objectives, prospective performance
and opportunities and competitors, revenues, products, pricing, operating expenses, market trends, liquidity, cash flows and uses of cash, capital expenditures, and our ability to invest in growth initiatives and pursue
acquisition opportunities; (9) risks related to the organic and inorganic growth of the Company’s business and the timing of expected business milestones; (10) the possibility that we may be adversely affected by geopolitical
or other economic, business, and/or competitive factors; and (11) other risks and uncertainties indicated in the Company’s documents filed, or to be filed, with the Securities and Exchange Commission (“SEC”). If any of
these risks materialize or our assumptions prove incorrect, actual results could differ materially from the results implied by these forward-looking statements. There may be additional risks that PLBY does not presently know
or that PLBY currently believes are immaterial that could also cause actual results to differ from those contained in the forward-looking statements. In addition, forward-looking statements reflect PLBY’s expectations, plans
or forecasts of future events and views as of the date of this Presentation. PLBY anticipates that subsequent events and developments will cause PLBY’s assessments to change. However, while PLBY may elect to update
these forward-looking statements at some point in the future, PLBY specifically disclaims any obligation to do so. These forward-looking statements should not be relied upon as representing PLBY’s assessments as of any
date subsequent to the date of this Presentation. Accordingly, undue reliance should not be placed upon the forward-looking statements.
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DISCLAIMER

Legal disclaimer (continued)
Use of Projections
This Presentation contains projected financial information with respect to Playboy. Such projected financial information constitutes forward-looking information and is for illustrative purposes only and should not be relied
upon as necessarily being indicative of future results. The assumptions and estimates underlying such financial forecast information are inherently uncertain and are subject to a wide variety of significant business,
economic, competitive and other risks and uncertainties. See “Forward-Looking Statements” above. Actual results may differ materially from the results contemplated by the financial forecast information contained in this
Presentation, and the inclusion of such information in this Presentation should not be regarded as a representation by any person that the results reflected in such forecasts will be achieved.
Financial Information; Non-GAAP Financial Measures
The financial information, data and projections contained in this Presentation does not conform to Regulation S-X. Accordingly, such information and data may not be included in, may be adjusted in or may be presented
differently in, any filings made by the Company with the SEC or any amendments thereto, and such differences may be material. Unless the context otherwise requires, all references in this Presentation to the “Company,”
“we”, “us” or “our” refer to PLBY Group, Inc. and its consolidated subsidiaries following the Business Combination, which was completed on February 10, 2021, other than certain historical information which refers to the
business of Playboy Enterprises, Inc. (“Playboy”) prior to the consummation of the Business Combination.
Some of the financial information and data contained in this Presentation, such as Adjusted EBITDA, has not been prepared in accordance with United States generally accepted accounting principles (“GAAP”). PLBY
believes that the use of these non-GAAP financial measures provides an additional tool for investors to use in evaluating historical or projected operating results and trends in and in comparing PLBY’s financial measures with
other similar companies, many of which present similar non-GAAP financial measures to investors. Management does not consider these non-GAAP measures in isolation or as an alternative to financial measures determined
in accordance with GAAP. The principal limitation of these non-GAAP financial measures is that they exclude significant expenses and revenue that are required by GAAP to be recorded in PLBY’s financial statements. In
addition, they are subject to inherent limitations as they reflect the exercise of judgments by management about which expense and revenue items are excluded or included in determining these non-GAAP financial
measures. In order to compensate for these limitations, management presents historical non-GAAP financial measures in connection with GAAP results. You should review PLBY’s audited financial statements and
reconciliations of Adjusted EBITDA to historical net income (loss), the closest GAAP measure, which are included in this Presentation and the Current Report on Form 8-K filed by the Company on March 23, 2021 with the
SEC.
Important Information About the Proposed Business Combination and Where to Find It
In connection with the Business Combination, the Company filed a definitive proxy statement with the SEC on January 20, 2021 (the “Proxy Statement”) and a Current Report on Form 8-K with the SEC on February 16, 2021
(as amended, the “Form 8-K”). INVESTORS AND STOCKHOLDERS OF THE COMPANY ARE URGED TO READ THESE MATERIALS (INCLUDING ANY AMENDMENTS THERETO) AND ANY OTHER RELEVANT DOCUMENTS IN
CONNECTION WITH THE BUSINESS COMBINATION THAT THE COMPANY FILED WITH THE SEC BECAUSE THEY CONTAIN IMPORTANT INFORMATION ABOUT THE COMPANY AND THE BUSINESS COMBINATION. Investors and
security holders may obtain free copies of the Proxy Statement, Form 8-K and other documents filed with the SEC by the Company through the website maintained by the SEC at http://www.sec.gov, or by visiting the
investor relations section of https://www.plbygroup.com./
INVESTMENT IN ANY SECURITIES DESCRIBED HEREIN HAS NOT BEEN APPROVED OR DISAPPROVED BY THE SEC OR ANY OTHER REGULATORY AUTHORITY NOR HAS ANY AUTHORITY PASSED UPON OR ENDORSED THE
MERITS OF THE OFFERING OR THE ACCURACY OR ADEQUACY OF THE INFORMATION CONTAINED HEREIN. ANY REPRESENTATION TO THE CONTRARY IS A CRIMINAL OFFENSE.
No Offer or Solicitation
This Presentation shall not constitute an offer to sell or the solicitation of an offer to buy any securities, nor shall there be any sale of securities in any jurisdiction in which such offer, solicitation or sale would be unlawful prior
to registration or qualification under the securities laws of any such jurisdiction. No offering of securities will be made except by means of a prospectus meeting the requirements of Securities Act of 1933, as amended, or an
exemption therefrom.
Trademarks
This Presentation contains trademarks, service marks, trade names and copyrights PLBY and other companies, which are the property of their respective owners.
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Investor Highlights
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BUSINESS OVERVIEW

An iconic, global brand
PLBY Group is built upon

, one

of the world’s largest lifestyle brands with
$3B of consumer spend, massive reach, &
unrivaled global consumer appeal
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$1B

180+

97%

Consumer
spend on
China ecomm

Countries
where we sell
products

Global
unaided brand
awareness

TOP 20

$100M

~50M

Most licensed
brand in the
world

US Gen Z spend
on Playboy
streetwear

Global social
media
fans

Source: Company Management

I N V ESTO R H I G H L I G H TS

A Growth Story
with Strong
Predictable
Revenue

Rapidly Growing Direct to Consumer Platform
• Owner of iconic, consumer lifestyle brand - Playboy - which drives $3B of
annual spend with products in over 180 countries

• Expanding owned commerce platform today serving more than 1M active
digital consumers

Unique Combination of Revenue Streams
• Direct to consumer revenue driving accelerated revenue growth
• Highly profitable and highly predictable global Licensing revenue grew
20% YOY in 2020; 17th most licensed brand in the world

Well-Positioned Organic Growth & M&A Strategy
• Four defined multibillion-dollar addressable markets, including Sexual
Wellness, Style & Apparel, Gaming & Lifestyle, Beauty & Grooming

• Well-capitalized with financial flexibility to fuel growth strategy; over $180M
of NOLs provide tax shield

• Well-aligned incentives of management team and track record generating
significant return for investors
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Source: Company Management

I N V ESTO R H I G H L I G H TS

2020 FINANCIAL RESULTS

Revenue Up 89% YOY
to $148M in FY20
PLBY Group’s activities in 2020 were a pivotal first step

Revenue & Adjusted EBITDA1 Growth

toward unlocking tremendous growth potential. With this

Revenue ($MM)

Adjusted EBITDA ($MM)

recent financial over-performance and on the heels of
previously announced first quarter 2021 activities,

> $200.0

$147.7

including a successful business combination and public
listing, and a successful acquisition of Lovers, PLBY Group
is focused first and foremost on accelerating revenue
growth momentum and delivering long-term growth for
shareholders.

$78.1
$13.1
2019A
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Source: Company Management
1) See Adjusted EBITDA Reconciliation on slide 27

$28.4

2020A

2021E

Business
Overview
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BUSINESS OVERVIEW

Our Products
We offer consumers a
lifestyle of pleasure & leisure
in four high-growth
categories.
Sexual Wellness

Style & Apparel

Gaming & Lifestyle

Beauty & Grooming

Giving people the

Self-expression is all

The elevated take on

More than skin-deep —

products & services

about being bold and

home, art, music and

skincare, grooming and

they need to connect

we help you look and

“playtime” activities

fragrance products

more intimately and

feel good about your

with our gaming &

give inner confidence

experience deeper

style everyday.

hospitality offerings.

all deserve.

romance.
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BUSINESS OVERVIEW

Geographically-Diversified Revenue
We have strong global distribution of our products with significant opportunity for future growth.
Revenue Breakdown by Region

• Gen Z and Millennial focused Style & Apparel products
drove $100 million in US & UK consumer spend in 2020

52%
US

Territory Highlights

22%

Other

27%
China

• PLBY Group grew US Sexual Wellness revenue by more
than 2.5x in 2020
• Playboy-branded products drove more than $1 billion in
consumer sales across China e-commerce platforms in
2020
• Recently introduced women’s apparel in China, new
streetwear-focused apparel launching in India in Q4 2021
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Source: Company Management

BUSINESS OVERVIEW

PLBY Group is integrating
operations of recent
acquisitions to accelerate D2C
and Sexual Wellness growth.
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• Yandy brings strong D2C sales infrastructure and
significant base of Sexual Wellness consumers
• Lovers brings superior merchandising, efficient
customer acquisition across omni-channel platform
• Operations now integrated across PLBY Group,
including successful cross-selling initiatives

Growth Plans
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G R O W T H ST R AT E GY

Growth Strategy
We are focused on three key
areas of growth that leverage
our unique brand assets, global
reach, and consumer base.
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Building the Leading Sexual

Expanding Direct Sales of

Accelerating Expansion of the

Wellness Platform

Style & Apparel Offerings

Pleasure Lifestyle

G R O W T H ST R AT E GY

The Sexual Wellness Opportunity
PLBY Group is well-positioned to capture enormous growth in a growing category.
A Rapidly Growing Sector1

Inherent Brand Affinity2

Mainstream Distribution

Global revenue growing to almost
$400B by 2024

Playboy is immediately perceived as an
authority on sex, intimacy & pleasure

Physical retail is still a significant
destination for consumers3

2024

57%

$388B

$283B
$264B
$247B

Of younger consumers think
Playboy should represent
sexual wellness

2020
2019
2018

23%

Would be more likely to
purchase sexual wellness
products from Playboy

Forecasted
Source: Grand View Research, Medgadget ; Includes Intimates, Condoms, Lubricants, Sex Toys, Sexual Supplements, CBD, and Sexual Health markets. 2019E-2024E figures are
extrapolated at 2018-2024 CAGR of 10.6% for Supplements, 2018-2024 CAGR of 22.2% for CBD, and 2019-2024 CAGR of 7.8% for Sexual Health & Relationship Products & Services.
2 Playboy-commissioned consumer research
3 Arizton Research Report, 2018
1
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Drug Stores
Grocery Stores
6%
15%
Mass Market Players
21%

Online
31%
Speciality Stores
27%

G R O W T H ST R AT E GY

Our Sexual Wellness
Focus
• Private label product development
• Expand owned digital distribution
• Develop Playmates lingerie franchise
• Unique M&A opportunity
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G R O W T H ST R AT E GY

Our Style & Apparel
Focus
• Capture 100% consumer spend
• Grow Playboy Labs in licensor role, with
influencers and collaboration partners
• Expand women’s apparel in China
• Launch Gen Z and Millennial focused lines in
India
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G R O W T H ST R AT E GY

Our New Business
Focus
• Expand art offerings with NFTs, physical prints,
and artist collaborations
• Re-license digital gaming rights
• Develop owned color cosmetics business for US
roll out followed by international expansion
• Launch spirits in Asia and US via JV partner
• Prepare THC-based cannabis line for launch
upon regulatory approval
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Social Impact
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Artwork accompanying “Words of a Native Son: Soliloquy” by James Baldwin, Playboy, December 1964

S O C I A L I M PACT

PLBY Group stands for equality & free expression
Focused on issues rooted in Playboy’s heritage that remain highly relevant to our consumers today.

Cannabis

Gender

Race

LGBTQ+

• Cannabis Law Reform

• Reproductive Rights

• Social Justice

• Legal Protections

• Criminal Justice Reform

• Sex Worker Rights

• Marginalized Communities

• Identity Celebration

• Censorship
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Appendix
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Product Portfolio
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APPENDIX

Sexual Wellness
Product Portfolio
Offered at 10,000+ POS in the US and
online through Playboy, Yandy and Lovers
As of Q1 2021, includes condoms, lubricants, lingerie,
endurance wipes, sex toys, and CBD-based arousal
products.
Looking ahead, PLBY anticipates growing our product
portfolio and expanding into new categories, including a
Playmates-branded lingerie line, bedroom accessories,
nutraceuticals and wellness, and intimacy subscriptions.
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APPENDIX

Style & Apparel
Product Portfolio
Expansive China presence with 2500
physical stores & 1000 digital storefronts;
owned digital sites and partner retail
distribution in US and Western Markets
As of Q1 2021
China: mens’s casual and active wear, suits, leather
goods, undergarments, accessories.
US & UK: streetwear and collaborations with
numerous brands.
Looking forward, we are expanding owned apparel,
accessories and collabs in US and Western markets,
expanding women’s apparel in China, and increasing the
products offered across PLBY points of sale.
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Source: Company Management

APPENDIX

Gaming & Lifestyle
Product Portfolio
Gaming partners include Scientific Games,
Micro-gaming & Caesar's International
As of Q1 2021, the Playboy-branded gaming offerings
include social and real-money casino games, a Londonbased Casino, and soon to open Poker Clubs in Texas.
Our lifestyle products include home furnishing and art
prints, a spirits joint venture, and Indian hospitality.
After regaining rights for key gaming styles, we will be
expanding into sports betting and immersive gaming
offerings. In broader lifestyle, we are developing owned
home furnishing and travel product lines, and will launch
THC-based cannabis products as soon as the US
regulatory environment permits.
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APPENDIX

Beauty & Grooming
Product Portfolio
Playboy-branded offerings are available in
major retail across Europe and Brazil
In late 2020, Playboy relaunched its fragrance line in
partnership with licensee Designer Parfum with a Gen Z
targeted marketing campaign “Make the Cover” across
2,000 retail doors.
Today, we are developing an owned color cosmetics line
for a US launch followed by international expansion, and
will soon expand will expand our skincare and grooming
products in key territories.
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Source: Company Management

Further Investor Detail
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APPENDIX

Consolidated Adjusted EBITDA Reconciliation
GAAP NI to Adjusted EBITDA Reconciliations
($000s)
2019
Net Income

2020

$

(23,576)

$

(5,271)

Depreciation & Amortization

$

3,093

$

2,258

Income Tax Expense/(Benefit)

$

4,850

$

7,072

Interest Expense

$

14,225

$

13,463

$

1,408

$

17,522

Stock-Based Compensation

$

7,368

$

2,988

Reduction in Force Expenses

$

1,184

$

3,165

Non-Recurring Items

$

4,647

$

3,230

Management Fees and Expenses

$

1,005

$

1,007

Non-Operating Expenses (Income)

$

(52)

$

(1,299)

Transaction Expenses

$

353

$

1,771

$

13,097

$

28,384

Adjustments

EBITDA
Adjustments

Adjusted EBITDA
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Source: Company Management

